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\premier music export event connecting Japanese music with global markets.
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Japan is the second-largest music market in the world, and it is notable for maintaining a strong
physical music culture long after most markets shifted entirely to streaming. J-pop is the umbrella
term used to encompass many different musical genres including pop, rock, dance, rap, and soull,
distinguishing modern popular music from classical Japanese music and enka. The Oricon charts
are Japan’'s equivalent to Billooard, with Billboard Japan Hot 100 becoming increasingly influential. A
mix of strong local services such as LINE MUSIC and AWA, alongside download platforms like
RecoChoku, coexists with global DSPs. The primary appeal of the Japanese market lies in its
exceptionally high music spend per capita. Driven by deep-rooted fan loyalty, consumers are willing
to invest across multiple channels, from premium limited-edition packaging to live events and
merchandise, making it a highly lucrative market. Tokyo International Music Market (TIMM) is Japan's
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https://www.imcj.or.jp/
https://open.spotify.com/
https://music.apple.com/us/new
https://music.amazon.com/
https://music.line.me/top
https://www.youtube.com/
https://www.instagram.com/
https://www.youtube.com/
https://www.tiktok.com/en/
https://www.line.me/en/
https://x.com/
https://winformusic.org/bridge/
https://www.wipo.int/wipolex/en/legislation/details/22612
https://www.wipo.int/wipolex/en/legislation/details/22612
https://www.wipo.int/wipolex/en/legislation/details/22612
https://www.riaj.or.jp/e/
https://www.cpra.jp/english/
https://www.jasrac.or.jp/en/
https://www.nex-tone.co.jp/en/
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